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Executive Summary
Every consumer-facing form Afferent runs is white-labeled: it carries the brand's logo, colors, products,
and copy, and shoppers see the brand, not Afferent. This is foundational to whether a brand's audience
will respond and whether a buyer will trust the result. Brands can have Afferent run the whole Sprint for
them, or build their own form with Afferent Forms.

What White-Label Means Here
Brand-owned identity. The brand's logo, colors, product imagery, and copy.

Its own products only. The form represents only the deploying brand's products. It is not a shared
or multi-brand marketplace.

Its own channels. The brand promotes the form in its own email, social posts, bio links, QR codes,
and package or shelf materials. Afferent does not manage or access the brand's social accounts.

Zero friction. A request takes under a minute, with no app download, no account, and no retailer
or POS integration.

Two Ways to Get a White-Label Form

DONE FOR YOU: RETAIL SELL-IN SPRINT DO IT YOURSELF: AFFERENT
FORMS

Who builds the form Afferent builds a branded Product Lab for
the brand.

The brand builds its own from its
website in about 30 seconds.

What comes with it Whitespace analysis, a five-slide Merchant
Pitch Deck, and a day-one waitlist, in 21
days.

A demand dashboard, a buyer
brief, a traffic kit, and campaign
reports.

Price $7,500 one time. Quoted for your stores.

Why It Matters
For a new brand, credibility is a scarce resource. Asking its own following to click through to a research
form is already a favor. If the form looks like a generic third-party survey, response rates and
completion quality suffer, and the brand risks looking less polished to the buyers it is trying to impress.
A white-labeled form becomes an extension of the brand's own marketing, and it lets the brand
present the results as part of its own research.



Consent and Transparency
White-label does not mean hidden. Each form carries a "Powered by Afferent Signal" line, and shoppers
agree to the Terms and Data Policy before submitting. A shopper's email is required to confirm the
request and is used only with consent; shoppers can opt in to hear about availability, which forms the
brand's day-one waitlist. Every report is labeled as brand-activated demand, with an audit trail and
consent records.

Operational Implications
Brand intake for a Sprint is short: logo, colors, retail prices, product list, and a point person. Setup is
deliberately templated so a branded form can be launched quickly while the client still receives a
hands-on, managed experience. The do-it-yourself path removes setup time for brands that prefer to
move on their own.
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